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You are Andrew Li, Senior Manager at X-mart, a big supermarket. Your company needs a mobile shopping

application. You are going to listen to a presentation made by the representative of TechKing, an application

development company, and then report its main points to your director, Michael Green, who will make a decision

whether to cooperate with them. Remember that your director has not heard the presentation.

After you listen to the presentation, you will have 120 seconds to prepare and 90 seconds to speak.

mERLREY APPTFAABIRImMARS A
B HRISE AERWEEYIAPPHIT RiIEHH
m EEHED
v OLREEEERAIEE
v DIEBSHERARAIES] (B K. PRKRER, WITREK)  (BEEEN)
v BXHERSRARD (ERAEXUER TRBAGF, FUESHTEAEGRETEXHERINTR, A
REHITERE)
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Task 1
Scripts &R

Good morning, ladies and gentlemen. I'm Zoey Wan. Thank you very much for giving me the chance to introduce our company TechKing and
our services. L2EEN

I will briefly introduce our company and then describe how we work. TechKing is a leading application design and development company that

can map your business for a comprehensive app solution. We serve a broad segment of international clients. Our projects in the European Union,

the U.S.A. and other countries have earned us a good reputation and we are known globally to be one of the top mobile app development companies.
We are especially known for developing online shopping apps. And er... our real-time delivery tracking, 24*7 support services ensure our apps shine

out in the Android and iOS app stores. SR L ES

Now | will outline how we are able to help you. As our clients, you have two choices. If you want to save time and cost, you can choose one of

our ready-made solutions that are already working for many supermarkets and grocery stores. However, if you have special requirements or ideas,

requirements and business with respect to your geographical market and develop a plan. Our developers will translate the plan into an app which we
will deliver to you for trial. Then we w FAEmMadE according to your feedback.

Lastly, let's talk about the cost and time for development. We offer competitive prices but the cost will depend upon the features you wish to

required since the development process will vary according to the complexity at the back end and the front end.

Thank you very much. If anyone has any questions, I'd be happy to answer them.
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Good morning, Mr. Green. I'll briefly introduce to you TechKing and its

services. TechKing is a mobile shopping APP company that dedicated to leading

up design and development. It has international clients around the world such as

Europe, the European Union, and the USA. And as one of the Top mobile phone

developers in the world, TechKing is dedicated to design online shopping apps

and its 24/7 hour service make it shine over other competitors.

So if we want to save time and cost, we can choose their already established

plan and strategy. But if we have special requirements, we can complete a form

and send it to their analysis. And then they will design an APP and strategy that

caters to our special needs. Their developers will translate the plan into an APP

which will be given to us for trial. And few... further adjustments will be made

based on our feedback. The cost and the time depends on our special needs.

And the cost depends on the number of features we want, the more features we

need, the higher the cost is. And the time_depends on the feature and the

technologies required. Um, | believe that TechKing will suit our needs perfectly.

And | think we can cooperate them to make our company...to let our company
have a better...

B/

SENEIES

1. REENX: ERxE, MHFE,;
. &I 1) Bi&EEdEso, but, and; 2) FF
SLEREIRENIFEET, SIEFER.

— 1|:|; i&

. AE: WA, BEENEIRE, BEFER;
2. WiCIEE: M, WABIOIR, 0 send it
to their analysis, cooperate them;
3. A RiE NOEAFE, NEENG.
EIENG, INENTRINAEZE.
4. KR 5K, BRERR.
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Task 1

You are Andrew Li, Senior Manager at X-mart, a big supermarket. Your company needs a mobile shopping application. You are going to

listen to a presentation made by the representative of TechKing, an application development company, and then report its main points to your

director, Michael Green, who will make a decision whether to cooperate with them. Remember that your director has not heard the
presentation.

After you listen to the presentation, you will have 120 seconds to prepare and 90 seconds to speak.
(]
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You are Bell Liu, a product manager at T&R Cultural Development. Your company is organizing a summer camp

about Chinese culture for international college students. You will give a speech to the students to promote the

camp. You should cover the following points:

* the aim of the camp;

» description of some activities;

» possible gains by the participants.

You will have 120 seconds to prepare and 70 seconds to speak.
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Good morning, everyone. I'm Bell Liu, the product manager at

T&R Cultural Development. Our company is organizing a summer

camp about Chinese culture for international college students. So_let o
—. IGRUER

me introduce the aim of the camp first. This camp aims at try to find

and establish a platform for all of you students to communicate, not 1. NBERNKAT: RBENTER, @Eirzxs, 5
. . ; : SR,
only the international students, but also with our Chinese students. ud y . LU .

{ 2. S SIBEMG, 1) B (o, first of all,
What's more, you can also have a better understanding of China and and, after, what' s more) ; 2) FFLERE
Chinese culture during the camp. BEMREEES, 5IEER.

So let me have a description of some activities of during the camp. —_— e
First of all, you can learn to how to make dumplings. Dumplings are
traditional Chinese food and it's very delicious. And you can visit some 1. ,ﬁ*U}E :ﬁﬂ, .4 -
2. \iOEE: \ILFEE. BEER, R"IBI0R

Chinese galleries and museums and try to embrace the diversity of (have a description learn to how to do )

beauty and art. | think after the camp, you can not only have BARFnIEAR;
93 GURE, WRSHFARTNRELT,
Rk Bk, BREER,

So come and join us. e

theoretical knowledge, but gain a long-term relationship and friendship.

> w



{EEEIN

> E/IF: #RIECHINSRED, REIBE, HREX

> BE EEERXR, BRERY 2T, HITHEFRA

> BRE:
v BMHER, E5ER (FELERITEENERNE, SRIERGR/ B/ A/ BISIRR)
v RERTERENET (REBAFIFAHRER)

Task 2 @RS

You are Bell Liu, a product manager at T&R Cultural Development. Your company is organizing a summer camp about Chinese culture for international

college students. You will give a speech to the students to promote the camp. You should cover the following points:

» the aim of the camp;
» description of some activities;
» possible gains by the participants.

You will have 120 seconds to prepare and 70 seconds to speak.
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Task 3 BKFIRER
BEERIR
You will watch a video clip of a dialogue between Michael Wang, a sales manager at a souvenir manufacturer, and

Lainey Gill, an office clerk at a university. They are talking about an order for some notebooks to be used as

souvenirs. Suppose you are Michael Wang. Continue the dialogue by summarizing what you and Lainey Gill have
agreed on, then giving your compromise solution to what has not been agreed on yet and explaining why.

After you watch the video, you will have 120 seconds to prepare and 90 seconds to speak.

m(EREEEY EiCATT R
B HRISE CoRATM—ATERHITRIRA
= EEEED
v TN, MHRRATEE
v MEEREE] (EERZREIFY, BFRREIHRES, MREERLE, ERARXAUESR FTHEEM
B1F)
v TR SHERIAEAVEEN (BIRF, HERSREFPFNER, 4PN HENE, MHRR,
ERRELE)  (ByHaEen)
v BB ERARESD (EERSREEF, EREFAARXUERIBESIENSIETER. B
A
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Task 3 RFIREE

Scripts

Michael: Thank you for your interest in our notebooks as souvenirs, Lainey. Since you've seen the samples and pictures in our catalogue, | hope we’ll settle the details of the order
today. Hid1: FERBSHHNE

Lainey: So do |, Michael. As I've told you, we’d like to order 1,000 notebooks as souvenirs for the participants at our upcoming conference. We are interested in the No.1168 product

in the catalogue. The shape and size are suitable for our needs.

Michael: That'’s fine. 3 . OV
Hid2: &illogo

Lainey: But since the notebooks must be associated with our conference, we’d like to have the conference logo on the front cover.

Michael: Sure, we can do that. But the price will be a little higher.

Lainey: How much? ;:E‘R . fﬂﬁiﬁi‘”ﬁ#—z

Michael: Um, No.1168 is 8 dollars. Then you have to pay 200 dollars for the cover design and two percent of the original price to add your logo.
Lainey: Let me see. Um, that would be 8,360 dollars in total. All right, we accept it. Could you deliver the notebooks before June 3rd?

Michael: No problem.

Lainey: Thank you. What packaging do you use?

Michael: We use large cartons. Each carton contains 100, so we will deliver the notebooks in 10 cartons.

Lainey: Can you provide individual well-designed smaller boxes? We’d like to give each participant the notebook packed in its own box.
Michael: I'm afraid we do not have individual boxes for those noteb%ﬁ\ée’ll h%ve 't‘?‘aeslh%ther manufacturers to design and make them. Each box will cost an additional one dollar.
Lainey: That means, we’d have to pay 1,000 dollars for boxes, but as you know, our budget is limited. We cannot pay that much.

Michael: Um, | understand the situation you are in. Before we go any further, let's note where we are... (fade)
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First, let's talk let's have a clear look at what we have already got 5 4
agreed on. First, we are sure that you will ordered 1,000 notebooks for

your conference. And secondly, we will produce the number 1168 —. ARER

notebook for you with this conference logo on the front, front, front . . . ... -
1. RBEARAT: RERNER, Bides, E50E

page and we also agree on the price, U.S.$ 8360 for the notebooks M CAR—BCROTaR, SEEOESEEY) |
and the logos in total. We also agree on the delivery date on June 3rd. 2. KB FKIEEM, 1) BiEEa (first, secondly,
But what we haven't reached agreement is that you wanted the %llsélzibgafl s0) ; 2) FELERBHENIRSIEED,
individual small boxes, but our company cannot produce this kind of e

box. So we will have to ask any ma... manufacturers to produce it for —. i1BEFE

you. So it will have to co...the original cost of 1 dollars of each box. | . . "

know your budget is limited, but how about this? If you order more ; gfggliﬁgtigﬁfé;ﬁﬁ, RANEIOR (the
notebooks and the boxes, | will consider to give you a 10 % original cost of 1 doIIars/, give you a 10% sale on
€0S...c0...10 % sale on the total price. What do you think of this 3. g;ﬁtiogi%;c%i%%ﬁ%g@i%}%@o

suggestion? 4. Fk: BIF, SREER
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Task 3 HIHRE

You will watch a video clip of a dialogue between Michael Wang, a sales manager at a souvenir manufacturer, and Lainey Gill, an office clerk at a

university. They are talking about an order for some notebooks to be used as souvenirs. Suppose you are Michael Wang. Continue the dialogue by

summarizing what you and Lainey Gill have agreed on, then giving your compromise solution to what has not been agreed on yet and explaining why.

After you watch the video, you will have 120 seconds to prepare and 90 seconds to speak.
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Task 1 NEifH

Read the following passage about a recruitment process and use NO MORE THAN FIVE words to fill in each blank
in the outline below.

Inside the Recruitment Process: An outline

I. Understanding a recruitment process a. Finding qualified candidates
A. Definition: A model of candidate sourcing for the purpose of b. Being more difficult if the first three steps have not been taken
finding and hiring new employees E. Recruiting of A-level candidates
B. Ownership: human resources or (1) a. Selling not only the job opportunity, but also the organization
Il. Features of a recruitment process F. (6)
A. Crucial component: (2) a. Ideal situation: a list of 10 to 15 candidates
B. Target: A-level candidates b. Serving to whittle the list down
C. Action: be proactive i.e. not just advertising a position and waiting G. Face-to-face interviewing
1. (3) = a. Important aspect: (7)
A Tdentitying ES%E HHEE b. What to do: communicating to candidates
a. The vacant position . . -
b. (4) . describing the responsibilities the last ﬁ%ﬁ{i’éﬂl }Eﬂ%ﬁﬁ » _ X
employee TooK Defore leaving =IRE B [[REXBENER, ABIRERE
B. Planning EBEHE
a. Everybody involved agreeing on HE, HEHEIXRERRY8E
+ Steps to be taken ST SRREMEVEE] (FBE. o, BHERK
« Communication channels to be used NARBEXR, XoFENXRERMALER)
C. Searching (B##seN)
a. To be a hunter, not a gatherer BXHERSRIARSD (EERRDERTS,
b. One possible approach: (5) HEREARMUESEMEFRRITHE, LIRS ZED

D. Hunting viable candidates MENEEMRNATEE)
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FEEE

I. Understanding a recruitment process

Il. Features of a recruitment process

1. (3) BEE

A. ldentifying
a. The vacant position Ao 4

| b.(4) : flescribing the responsibilities

the last employee took before leaving

B. Planning

FEEE

A recruitment process is an organization-specific
model of candidate sourcing for the purpose of finding
and hiring new employees... -

J Py R SRIY

Of course, every organization and company is

different... Il. Features of a recruitment process

One thing that organizations must remember is that
the recruitment procedure involves actual recruiting...

With all this in mind, below are the basic steps in a

recruitment process. i@ﬁi‘\

I's not enough to know...

Key:
(3) Basic recruitment steps
(4) Complete job description
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I. Understanding a recruitment process

Il. Features of a recruitment process

1. (3)
A. Identifying
a. The vacant position  jpssxas

| b.(4) : flescribing the responsibilities

the last employee took before leaving
B. Planning

a. Everybody involved agreeing on...

N a. The vacant position A X3
HHEE
With all this in mind, below are the basic steps in a
recruitment process. BRics

It's not enough to know that you need a sales manager
or a marketing specialist. You must also know the complete
job description. However, you must know the description as
the last employee who left in the position left it, NOT the
description when that person took the job. That's because the
chances are good that they took on new/additional
responsibilities while in the position. Now the job when they
left is different from the job when they arrived...

Key:
(3) Basic recruitment steps
(4) Complete job description
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I. Understanding a recruitment process

Il. Features of a recruitment process

A. Crucial component: (2)

B. Target: A-level candidates
C. Action: be proactive i.e. not just advertising a position
and waiting
. (3)
A. Identifying
a. The vacant position
b. (4) : describing the responsibilities
the last employee took before leaving
B. Planning

a. Everybody involved agreeing on...

1. BABER: EERS5EEHERES, eg, Item 3:
Noticing the difference among organizations;
2. HEKERDER: eg, Item 4: The job description;
3. FER$EIR: eg, Item 4: Completing job description;
4. FHEEEHIRT: eg, Item3: Basic stepsin a
recruitment process;
HhzRB%EIR . EXISIER, HHERR R TR A
eg, Item 4: ...You must also know the complete job
description. However, you must know the description as
the last employee who left in the position left it, NOT
the description when that person took the job. That' s
because the chances are good that they took on
new/additional responsibilities while in the position.
Now the job when they left is different from the job
when they arrived.
AJdhrcomplete job description2Xi#ia, FEEEREMNE]
EEE¥E&new/additional responsibilities. {BESCXHEG)
ERE, EFRAREERRA.
Key: (2) being self-aware
(3) Basic recruitment steps
(4) Complete job description
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Task 1 .
NEIEH

Read the following passage about a recruitment process and use NO MORE THAN FIVE words to fill in each blank

in the outline below.
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Task 2 E 2

The graph below shows the quarterly renewable energy capacity additions in the world in 2019 and 2020. Using

the information from the graph, write a REPORT of 150-200 words describing and comparing the changes in the

capacity in the given periods.

World Renewable Energy Capacity Additions (gigawatt)

By country/region, quarterly

M China
Europe

M United States
M Others

140
N

100

80
60

Q1

Q2 Q3
2019

Q4 Q1 Q2 Q3

2020

Q4

B JEIGER R4 RIR
B IZ5ieE RIEEXRESIRS, oIk
m EEHED

v iR, R, HEERKRERAEE

v DR SHERIAEIEN (EENYES, LBH
REFADHT. . BEERIRRAEAR, =
RAEERIBERRREENER, BRANTE
REEFGAREL) (FHHEEN)

v ENWIERSRIARE] (EHREFEAS T ARSI
B, HTEREEE) y
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By country/region, quarterly

e N ..
TSR Lok |
— . E

Q1 02 Q3 Q4 Q1 Q2 Q3 Q
NMEERAR F e T S

The bar graph shows the quarterly renewable energy capacity gains, in gigawatt, in China, US, Europe, and other regions

between 2019 and 2020. Overall, the world’s renewable energy capacity increased at a steady pace during the period, with particularly

strong growth in Q4 in both years and the most notable growth contribution from China.  #FE SR 4EE

The world’s total capacity added slightly over 40 gigawatts through the first three quarters in both years, except in 2020Q1 when

the addition was only 30 gigawatts. The fourth quarter of both years experienced very strong growth, adding nearly 70 gigawatts in

2019Q4, and 140 gigawatts in 2020Q4, which were almost twice and over three times as much as the regular quarterly addition
respectively. HIAEKEE
Similarly, the US added about 5 gigawatts through the first three quarters in both years, tripling in 2019Q4 and quadrupling in

2020Q4, while Europe gained nearly 10 gigawatts through all quarters with a copsi gigawatts in the last guya
of 2020. 1. AE: li%%ﬁ\ EMASHIE. ?rﬂJ_ =5,

: . . _— R I7§|1’§, SZHEH, WMHEFES
It can be easily seen that China’s capacity gains had been a significant c¢ G SZIEEM RIS YIS T Q;‘g; i

nw|3a

gigawatts gains through the first three quarters in 2019, China’s capacity added Q,m,

, . - . o i85: BiEER (GREELER) g3
half of the world’s total addition; in 2020, China’s capacity addition climbed from NEKiE CRIE. EFMNDMRAE) lnzufyﬁﬁﬁ

Q8 and then surged to 90 gigawatts in Q4, contributing to over 60% of the world’ (EREEEER) .
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Task 2
The graph below shows the quarterly renewable energy capacity additions in the world in 2019 and 2020. Using the

information from the graph, write a REPORT of 150-200 words describing and comparing the changes in the capacity in the
given periods.

World Renewable Energy Capacity Additions (gigawatt)

By country/region, quarterly

140
W China M United States . 120
Europe M Others

100
80
60

40

Q1 'Q2 Q3 Q4 'aQ Q2 Q3 a4
2019 2020 ®

20
0
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Task 3

You work for an American software developer based in Beijing, of whose employees 42% are from China, 40% from America,
11% from Canada, and 7% from India. Recently your company has been considering the possibility of installing nap rooms to

deal with some employees’ complaints about their afternoon drowsiness. You have been asked to investigate the case and

make suggestions to solve the problem. Your survey has generated the following results. BEEiEts
B

1. Top 5reasons employees give for afternoon drowsiness:

— difficulty in sleeping induced by work stress;
— frequently working late at night;

—long commutes to work;

— the corporate culture of “always on”;

— the sedentary work style.

2. Employees’ attitudes toward installing nap rooms:

Nationality
Attitude Chinese | American | Canadian Indian
Necessary 90% 48% 46% 82%
Unnecessary 11% 6% 50% 51%
Not Sure 4% 2% 3% 7%

Write your Vice President a PROPOSAL of about 300 words which includes:

. a brief introduction to the problem;
. an interpretation of the findings;

* ® an analysis of the feasibility of installing nap rooms.

iRREEY IRETAE

HRIRE IR T MREIR, #MiR
BTAENGEEH TN
EE5HED

v E%JEEEE& SHTEVA. FRREREKHITIOUE
JBE

v AR (EEREEF, XWELERIZE
B ToNr, IRHAEANENGhRIRIES)

v DR SHRRIENEESD (ETFEmRSR
MEFHESLRIRHBRRGZE, Hoho
ZNEEMFEIGRIPEEL)  (B¥¥eeN)

v BXHIBRERAREN (EESREENE
BHER, LSRR ORI Rt
TSR SRR, KEIEAR. BXREE)



S REHT

BESE DR

VRS

1. B=ENEE; 0-591;
2. BHES=NEATHREXK;
3. NABERNE LR EERE

MG

W&

* YIRS

g5

i
U=0=]

R
35
D4
24

ERY
asm
Fi%
043

0 L3 N TSR O FH VA
Ry e AT S sk 78 . BRI
HEFMMETE, % |- (e RS . TEIEH
i . H# G . TR A
CEEEL . LM T | TR ] CC R Ve
SRS R S B . A2 L R
HREZMASE, EEAER | B L 2 . HAHE AR

. 1% 3R L . FIR LA A
RESr N FE 5 3 BB 5% . SIEEAEM . 7 | JFF 9 5 A v A
AR 5 AT 5% R SCRAGE B . ARE —ERN
BB yiscrE, EREL |- e PN ED . B RIBEER, EHEE
Hefa . I I ARV S AEE

. FRFEAA A

A I 3 AR O . SZIAKEM . 7 | JFH R AR v
KBS AR S ER, Hhk— SR K . A3 L 2R
AT . HEFBRARSE | TE AR £ IE R B 7

AN ) 5 R R
RAETERAESS ER, B
AN B PAE R A R R

EENE S EBIE KBRS

B, HKZA
T
1% A K

BHRIREL

RIRA KIS

T IRR 2 ™ E R B




SRR
5 5 4

{EE 5 BRES

iness basically because of the work

stress and the overtime work at night they can not sleep very well. Also, long commutes to work, the corporate culture of "always on"

and sedentary work style make them easy to get sleepy and depression of work efficiency on the afternoon. Therefor, as I'm

concerned, some nap rooms to build up seems necessary. BES

Based on the need, | make a brief investigation of employees attitudes toward nap rooms. Since our company enjoys an
international environment, with 42% Chinese, 40% American, 11% Canadian, and 7% Indian, | took the potential diversity into
consideration. 90% Chinese and 82% Indian turn out to find nap rooms necessary, while nearly half American and Canadian find it
necessary and half unnecessary. In a conclusion, almost 70% of our employees think that nap rooms are needed and Asian

employees have significantly more demand in nap rooms.

| think we can transform some small meeting rooms into nap rooms in a cer 1. S ExeBn, HOSEAR,
2. & KIBEW, MRSHETZESIEXR

facilities, like sofas, folding beds and blankets. And out of the "nap time", the nap r W, (T30, EEER (EEEER:
also, therefore, since, in a conclusion, or

there are several rooms that are not sufficiently used and are stuffed with old equip

%)
storage rooms. It would be a good choice to clear out the useless equipment and e BE: BANEENT, FiEEm, §40RI%R

rooms can help our employees better rest and better work. | would appreciate it gre (therefor,) , AIFLRE (EENGI" ve
] noticed that; while/if5 | SAKENG) 15
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Task 2

You work for an American software developer based in Beijing, of whose employees 42% are from China, 40% from
America, 11% from Canada, and 7% from India. Recently your company has been considering the possibility of installing
nap rooms to deal with some employees’ complaints about their afternoon drowsiness. You have been asked to investigate
the case and make suggestions to solve the problem. Your survey has generated the following results.
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